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CEKIUA 1. COBPEMEHHBIE TEHAEHIINN PA3SBUTUSA
MUPOBOM SKOHOMMKH

Cexkuus 1.1.
AHenunucKkuil a3olK

Pykoeooumenu cexyuu: cm. npen. Axoeuuy T.H., npen. /Iykvanoea E.A.

1. barnesuu E.B., UBanuuk O.A. (BI'DY, Munck, bemmapycp) Innovations in tourism

2. backako E.B. (BHTY, Munck, benapycs) De-globalization in a post-COVID era
3. benosa 10.A., Maroxuna A.B. (BI'DY, Munck, bemapycs) Key trends of global
economy development and economic growth prospects

4. benbkeBuy A.IO. (BHTY, Munck, benapycs) Development of the modern world
economy

5. bensesa JI.W. (BHTY, Munck, benapycs) Prospects for the development of a green
economy in Belarus

6. I'aBpukosa .M. (BI'DY, Munck, benapycs) The process of privatisation in Belarus
7. Tarinyuens A.C., Menseackas I1.A. (BI'DY, Munck, benapycs) A new trend in the
global economy: the transition to renewable energy sources
8. I'epacumornu C.H. (BHTY, Munck, benapycs) Current trends in the world economy
development

9. T'momano E.M., 3arpe6aiinosa S1.B. (BI'DY, Munck, benapycs) Current trends of the
global economy’s development

10.Toman A.A., Huctiok A.A. (BHTY, Munck, benapycs) « Green» ecenomy in business
11. I'puns K.A. (BI'DY, Munck, benapycs) Virtual vs physical: what are NFTs and why
are some worth millions?

12. T'yroser; A.M., [lycrommuno F0.A. (BI'DY, Munck, benapycs) Is PWA the technology
of the future?

13. Kumunckas C.C. (BI'DY, Munck, benapycs) Student performance during pandemic
14. Kucenesuu O.A., Bepounkwuii I1.A. (BHTY, Munck, benapycs) Current trends in the
development of the world economy

15. Kosanpuenko E.B. (BHTY, Munck, benapycs) Current trends in the world economic
development

16. Kozak M.A (BHTY, Munck, benapycs) Trends in development of the world economy
of the 21st century

17. Kononraii A.A. (BHTY, Munck, benapycs) Visual marketing as a marketing
communication tool

18. Jluxauésa E.A. (BHTY Munck, benapycs) Corporate audit: foreign experience



Cexknus 1.2.
AHenuncKuil A3vulK

Pykoeooumenu cexyuu:. cm. npen. bynaw FO.M., npen.-cmaxncep Canukoeuu H.B.

1. Mapkoa A.M. (BI'DY, Munck, benapycs) Financialization as a tendency towards
international relations

2. Macyparun I1.B. (BI'DY, Munck, benapycs) De-globalization: new challenges for the
world economy

3. Measenenko JI.A., Boiitac A.Jl. (BI'DY, Munck, benapycs) The prospects for the
development of a “green” economy in the world and in the republic of Belarus

4. Heycuxuna B.A., Kporosuu I1.C. (BI'DY, Munck, bemapycs) Features of freelance
development

5. Oecsnuk J1.B. (BHTY, Munck, benapyces) Personnel marketing

6. Octposckas J1.C. (BHTY, Munck, berapycs) Modern trends and methods for assessing
the effectiveness of project management

7. INoooxnas E.C. (BI'DY, Munck, benapycs) Modern trends of the development of the
world economy

8. Posueiiko M.A. (bpI'TY, bpecrt, benapycs) Trigger-marketing is a modern trend in the
global economy

9. PomanoBuu A.I'., Konuak K.A. (BI'DY, Munck, benapycs) Features of the labour
market during the pandemic

10. Peoxkxko E.M. (BHTY, Munck, benapycs) Efficiency of foreign economic activity
enterprises

11. Ps6uesa S1.B. (BHTY, Munck, benapycs) Entering the international market

12. Cusen; A.A., lparyn C.B. (BI'DY, Munck, bemapycs) Virtual tourism development as
a trend during the pandemic COVID-19

13. Cunoposuuy E.C. (BHTY, Munck, benapycs) Globalization as one of the major
factors, that has influenced the modern world economy

14. Cmensxosa A.Jl. (YO BI'CXA, T'opku, benapycs) Current trends in the development
of the world economy

15. Cynpyntok M.A. (BHTY, Munck, benapycs) What is green economy and why do we
need it

16. uoynwckas A.A. (BHTY, Munck, benapycs) Internet marketing and its benefits

17. Yepnurosa E.1O. (BHTY, Munck, bemapycs) Globalization is a key trend in the
development of the world economy

18. IHumosuu VY.B. (BHTY, Munck, bBbemapycs) Particularities of CRM-systems
implementation in small business



Cexknus 1.3.
Hemeuxuii azvix

Pykoeooumenu cexyuu: cm. npen. Ilhaeunckuii P.A.,

npen.-cmaxcep Macnenxoea B.I1.

1. AnmaeBa A.A. (BI'DY, Munck, benapycs) CO2-Steuer in Deutschland

2. Kopban A.A., Illkyra M.A. (BI'DY, Munck, benapycw) Griine Wirtschaft in der
Republik Belarus

3. Jlappunosuu I1.JI. (BI'DY, Munck, benapyce) Die Moglichkeiten der Nutzung der
Kreislaufwirtschaft im Gastronomiebereich

4. IMapmkos H.C. (MI'TIY, MockBa, P®) Die Akzeptanz vom Fernsehen unter
Jugendlichen

5. IIpotacora M.P., Measenckas I1.A. (BI'QY, Munck, benapycs) Quiz-marketing: wie
man es in einem Verkaufstrichter benutzt

6. Cotnea 10.A. (BI'DY, Munck, benapycs) Safari als eine Form des
verantwortungsvollen Tourismus im 21. Jahrhundert

7. Omkesnuy E.E., Mockoermr B.A. (bI'DY, Munck, benapycs) Deutschlands
Privatunternehmen im globalen Weltraumrennen

Cexunus 1.4.
Dpanyy3cKuil A3vIK

Pykoseooumenu cexyuu: 3ae. kag., oouenm Komaposa M. A.,
ooyenm bapmenesa U.U.

1. Baprom I'.O., Bacunesckas /.M. (BI'DY, Munck, benapycs) Tendances actuelles
du déeveloppement de I'économie mondiale

2. Bparenxo I1.A. (BI'DY, Munck, benapycs) Problemes d'ubérisation en France

3. Bacunesuu B.M. (BI'DY, Munck, benapycs) Mondialisation et Identité culturelle

4. I'pedennona I1.A. (BI'DY, Munck, benapycs) Analyse de la dette publique de la
République du Bélarus

5. Ky3smenko M.M. (BI'DQY, Munck, Benapycs) Le réle des mesures non tarifaires
dans la régulation du commerce international au stade actuel

6. Dmp Xaman JI. B. (BI'DY, Munck, bemapycs) Remplacement des emplois par des
robots



Cexkuus 1.5.
Hcenanckuii azeix

Pykoseooumenu cexyuu: ooyenm Myxuka A., cm. npen. /[vipo E.B.
1. Antunoposuu M.C. (BI'DY, Munck, benapycws) Economia mundial: tendencias
actuales del desarrollo
2. bareiit E.JI. (BI'DY, Munck, benapycs) Especialidades del comercio bilateral entre
Bielorrusia y Venezuela
3. I'apmaza I1.J1., SIvuenko A.C. (BI'DY, Munck, benapycs) Criptomonedas como la
herramienta para el desarrollo de la economia global
4. T'punb K.A. (BI'DY, Munck, benapycs) Criptomoneda nacional: el futuro o el camino
hacia la destruccion de la economia
5. Kynénka, A.C., Bepakca B.P. (BI'DY, Munck, benapycs) Particularidades de hacer
negocios en paises centrados en los hechos, las relaciones o la confianza
6. Munoukuna B.A. (BI'DY, Munck, benapycs) Influencia de la pandemia del covid-19
en el desarrollo de franquicias de Estados Unidos
7. Peyt I1.A. (BI'DY, Munck, benapycs) Los mecanismos de integracion en la region de
América Latina en comparacion con la integracion tipo Union Europea
8. Cyxosa A.Jl. (BI'DY, Munck, benapycs) Impacto ambiental de la industria cafetera

Cexunnus 1.6.
Kumaiickuii a3v1k
Pykoeooumenu cekyuu: npen. Bacuneeuu A.C.

1. Bunnukosa B.C. (CT'YIIC, Hosocubupck, P®) #2535 F AR & 1ERY AT &
2. MaknakoBa A.A. (CT'YTIC, HoBocu6upck, P®) R #83X1t “EF"WAIXT

CEKIUA 2. OCOBEHHOCTHU BEJAEHUA BU3HECA
B CTPAHAX U PETHOHAX MHUPA

Cexkuus 2.1.
AHenunckuil a3olK

Pykoseooumenu cexyuu: 3ae. kag., oouenm Manawenko E.A., npen. Yyeai U.H.

1. AnekceeBerr A.C., AprembeBa A.M. (BI'QY, Munck, bemapycs) Features of the
introduction of automotive business in Japan

2. Adepénok B.K. (BHTY, Munck, benapycs) Features of doing business in Spain



3. banooumna M.A. (BI'DY, Munck, bemapycs) Peculiarities of running business in
Singapore

4. bensiea A.C. (BI'CXA, I'opku, benapych) Space business

5. bupmio A.A. (BHTY, Munck, benapycs) Economic potential of the UAE

6. Bopmoteko E.A. (BI'CXA, TI'opku, benapycs) Features of doing business in countries
and regions of the world

7. Bykens A.A. (BHTY, Munck, benapyces) Features of business in China: business
etiquette

8. Banauu A.B. (BHTY, Munck, benapycs) Seven reasons to open a company in the
United Kingdom

9. Bricouanckas T.B. (BI'DY, Munck, benapyce) Specifics of promoting it services in the
internet space of Belarus, the USA ad the UAE

10. I'mangxas J[.JI., ABpamenko A.B. (BHTY, Munck, Benapycs) Economic situation in
Finland

11. I'mangxas J1.J1., FOpkesuu K.B. (BHTY, Munck, benapycs) Essence and features of
international investing

12. I'pumranosuu K.A. (BHTY, Munck, benapycs) Development of Belarusian enterprises
in the new economic conditions

13. lparya K.H. (BHTY, Munck, bemapycs) The problem of building an effective
organizational culture

14. Jynsckas M.I., Casuu E.Il. (BHTY, Munck, benapycp) Advantages and
disadvantages of doing business in different regions of world

15. 3unuenko P.A. (BHTY, Munck, benapycs) Features of doing business in countries
and regions of the world

16. 3amocko W.IO. (BI'DY, Munck, benapycs) The advantages of doing business in
Belarus

Cexnus 2.2.
AHenuiicKuil A3blK
Pykoeooumenu cekyuu: ooyenm Cononosuu T.D., cm.np. Bupwuy H.U.

1. 3yénok K.A. (BHTY, Munck, Benapycs) The way Latin Americans do business

2. Kamenko E.A. (BHTY, Munck, benapycs) Features of doing business in countries and
regions of the world

3. Kanam B.1O. (BI'DY, Munck, benapycs) Use of borrowed funds by business entities:
advantages and emerging difficulties

4. KapnykoBuy A.O., CrarkeBuu B.B. (BI'DY, Munck, benapycs) Features of doing
business in Japan



5. Knenrak K.A. (BI'DY, Munck, benapycs) Startup eco-system: international
experience, relevant solutions for Belarus

6. Kozmmosa H.B. (BHTY, Munck, benapycs) The specifics of doing business in Germany
7. Komocosckas 10.10. (BI'DY, Munck, benapycs) Biohacking: the scientific branch of
business

8. Kopoyr A.H. (BHTY, Munck, benapycs) Business traditions in Japan

9. Kopons /I.H., Ckopoboraras 3.I1. (BI' DY, Munck, benapycs) New Zealand as a
successful businessman

10. Kocresnu K.A. (BHTY, Munck, benapycs) Japanese Kaizen philosophy: essence and
basic principles

11. Komens M.B. (BI'DY, Munck, benapycs) Carsharing world trend effects and its
prospects

12. KpaBuyk A.1O., Jlykma O.A., IllynaHoBckas A.A. (BI'DY, Munck, Benapycs)
Accounting outsourcing: pros and cons

13. Kpyk .A. (BHTY, Munck, benapycs) Features of doing business in countries of the
world

14. Jlappunosnu A.B. (BHTY, Munck, bemapycs) Internet marketing. Types of internet
marketing

15. JIsmbko J.A. (BHTY, Munck, benapycs) Ethics and pecularities of doing business in
Japan

16. Mamoxenenr A.A. (BI'DY, Munck, benapycs) Sheep farming in Australia as a high-
tech business

Cexkuus 2.3
Anenuiickuil A3vlK
Pykoeooumenu cexyuu: cm.np. Poouon C.K., cm.np. Anmonoeuu H.IO.

1. MacrtoBuy B.A. (BHTY, Munck, benapycs) Specifity of business in a changing labor
market

2. Mernymko E.C. (BHTY, Munck, bBemapycs) Business culture of Tailand:
characteristics and features

3. Muponos B.B. (bBI'DVY, Munck, benapycs) Digitalization in economics

4. Muxaitmos K.M., T'onyonos U.B. (BHTY, Munck, bemapycs) To the problem of
restaurant business organization

5. Munikesuu A.A. (BHTY, Munck, benapycs) The influence of mentality and religion on
doing business in Arab countries

6. Ooyxosa S1.E. (BI'DY, Munck, bemapycs) What brands got promotion with the help of
influencers?



7. Omonbko A.A. (BHTY, Munck, benapycs) Ethics and particularities concerning
business in the Arabic countries

8. PazxuBuna A.B. (BHTY, Munck, benapyce) Peculiarities of doing business in
Switzerland

9. Cadanosuu K.}O. (BI'DY, Munck, benapycp) State regulation of Small-sized
Enterprises in the Republic of Belarus

10. Cementok U.A. (BHTY, Munck, benapycs) Analysis of development and rights to
engage in entrepreneurial activity in the Republic of Belarus

11. Ceipemkas A.JO. (BHTY, Munck, benapyce) Starting a business in England:
difficulties and comparisons

12. Tasmeko HO.IO. (bpI'Y, bapanosuuu, bemapych) Advantages and disadvantages of
doing business in Europe

13. Ycrumenko K.A., Tlpokonenko f.C., Kynakosckas [1.JI. (bBI'DY, Munck, benapycs)
The impact of accounting on business development

14. Xpaopas A.C. (BHTY, Munck, benapycs) Marketing communications analysis of
Belarusian educational establishments

15. lInenkora E.A. (BHTY, Munck, benapycs) Features of women’s entrepreneurship in
modern Russia

16. IMakoBmu M.A. (BHTY, Munck, benapycs) Specifics of doing business in a
competitive environment

Cexknusn 2.4.
Hemeyxuii a3v1k

Pykoseooumenu cexyuu: oouenm bocax A.A., npen. lllypanoesa E.J.

1. Adanacora A.C. (KI'Y, Kocrpoma, P®) Einfluss der , Generation Z“ auf den
Wertewandel in der Arbeitswelt

2. barypo K.I'. (bBI'DY, Munck, benapycs) E-Commerce als Chance zur Entwicklung des
Welthandels wdahrend der Corona-Zeit

3. Taiinyuenst A.C., Ilycromwmio FO.A. (BI'DY, Munck, benapycs) Der belarussische
Franchisemarkt: Entwicklungstrends

4. XKannmaposa A.A. (BI'DY, Munck, benapycs) Die Rolle der Kommunikationsstrategie
in der Werbung und PR-Aktivitiiten

5. Kpumronenko P.A. (BI'9Y, Munck, benapycs) Die Geschidftstitigkeit in Deutschland:
Besonderheiten

6. Makcumyk IL.A. (BI'DY, Munck, benapycw) Die Merkmale der Geschdfte in
muslimischen Ldindern

7. Cunssckas B.A., Xnyrkoa JI.C. (BI'DY, Munck, bemapyce) Belarussische und
deutsche Kleinunternehmen: Organisationsformen und wirtschaftliche Effizienz



8. llyrora E.A. (BI'DY, Mumnck, benapycs) Soziale Netzwerke in den Bildstrategien von
Unternehmen

Cexnus 2.5.
dpanuyysckuit a3v1K
Pykoseooumenu cexyuu: 3a8. kag., oouenm Komapoesa M. A.,
cm. npen. I[lanmeneeea U.B.

1. Beuep I''A. (BI'DY, Munck, bemapycs) L ‘efficacité économique de la société uber

2. Muxaiinosa I1.J]., Ceitbko A.B. (BI' DY, Munck, benapycs) Réseaux sociaux dans les
stratégies communicatives mercatiques de L’Oréal

3. Mycradpuna 3.M. (BI'DY, Munck, benapycs) Monnaie et inflation

4. OcunoBuu A.U., benoycosa S.C. (BI'DY, Munck, benapyce) Expérience des affaires
au Singapour et au Bélarus

Cexuus 2.6
Pycckuil A3b1K KAK UHOCMPAHHbBLIL

Pykoeooumenu cekyuu: kano. ¢una. nayk, ooy. I'yockaa O.H.,
cm. npen. Jlanyyxaa U.U.

1. AimueB Ksanan Caxu6 orael (BI'MY, Musnck, benapycs) Ocobenrnocmu meouyurcko2o
Mypusma é Moetl cmpaHe

2. Aranma Pamaman Axman Adyca (ITTY um. I1.0.Cyxoro, I'omens, benapycs) [[enu
npasumenvcmea Jlueuu ¢ Konmekcme pazeumus OUIHeC-CMPYKmMypol

3. Mcenatu AOnydrax ®pxar (MucTuTyT skoHOMUKH, HanmonanpHas akajgemMusi Hayk,
Mumnck, benapycs) Ilpobremst obecneuenus ycmouuugo2o pazeumus 3KOHOMuKuy Jlusuu

4. Xy Boiixan (BI'QY, Munck, benapyce) Kyasmypmuvie ocobemnocmu nposedenus
MeAHCOYHAPOOHBIX nepe2o8opos (Ha npumepe Kumas u Poccuu)

5. Sn Wxuions (BI'DY, Munck, benapych) Anaruz unoycmpuu numanus Kumas u
omauyue ee om 3ana0HOU KyXHU



CEKIUA 3. COHUAJIBHO-KYJIBTYPHASA CPEJA
MEXKAYHAPOAHOT'O BU3HECA

Cexnus 3.1.
Anenuiickuil A3vlK
Pykosooumenu cexyuu: cm. npen. Caguyk IO.M., cm. npen. Kazwuuy I'E.

1. ApcenoBny M.A. (BI'DY, Munck, benapycw) Specification of belarusian-korean
communication in the sphere of business

2. beikora JI.K. (BI'DY, Munck, benapycs) Socio-cultural environment in international
business

3. T'opneii I1., BaBoxuna C. (BI'DY, Munck, benapycs) Remote work: forced measure or
a new reality

4. l'anryruna S.I'. (BHTY, Munck, benapycs) Dress code today

5. Tanyruna A.I'. (BHTY, Munck, bemapycs) Why environmental friendliness is
profitable

6. JmutpueBa B.A., Esreeca A.K. (BHTY, Munck, benapycs) The tourism industry
during a pandemic

7. Hooposoinbckas A.Jl. (BI'DY, Munck, benapycs) GAFAM: modern reality

8. Meanosa E.C. (BHTY, Munck, benapycs) Socio-cultural environment of international
business

9. Kospuro W.U., Cunapoga E.1O., (BHTY, Munck, benapycs) Doing business during the
covid-19 crisis

10. Konkac Dmnuszaderra (Yuusepcuter r. Kambspu, Uramus) Sustainable tourism and
cultural sustainability, the perspective of the villages of Italy and Sardina

11. Kpaceko AH.A., Kpaceko An.A. (BI'DY, Munck, benapycs) The phenomenon of
digital currencies of central banks. Prospects for introduction into the world economy

12. JlykanoBa IL.B., bpemneB E.C. (BI'DY, Munck, bemapycs) The use of modern
technologies in creating a corporate identity

13. Musizaku Puko (YuuBepcuter Meiicer, Tokno, Smonus) What makes university
students feel mental fatigue when they use SNS (social networking service)?

14. Mopozosa M.A. (BI'DY, Munck, benapycs) Salient features of social advertising in
the UK

15. Mpouek K.A. (BHTY, Munck, benapycs) The role of multicultural marketing in
modern business



Cexkuus 3.2.
AHenuncKui A3vuIK

Pykoseooumenu cexyuu: npen. Kozen A.A., cm. npen. Knumyk E.B.

1. OctpoBHas A. I'. (BI'CXA, I'opku, benapycn) Features of business communicating in
different cultures

2. ITaBnosckas K. A. (BI'Y, Munck, bemapycs) Profit and equality: why gender quotas are

needed in business

3. Tlosusx B.H. (BHTY, Munck, bemapycs) Socio-cultural features of business
communication

4. CamynpueBa K.B. (BI'DY, Munck, bemapycs) Corporate social responsibility at big
four accountancy firms

5. Coxonr H.C., Xapman M.P. (BI'DY, Munck, benapycs) How do the social networks
make a profit?

6. Takaxamu Caas (YuuBepcurer Meticeit, Tokno, SImonus) Process that changes the
learning style

7. Tkauyk @.A. (BI'DY, Munck, benapycs) The phenomenon of the information society

8. Xuryun Ywmka (Yuumepcuter Meticer, Tokwmo, Snonms) Career decision-making
process by studying abroad

9. XonenkoBa E. A. (BHTY, Munck, benapycs) The concept of cross-cultural marketing
10.Xypcesuu M.M. (BI'DY, Munck, benapycs) On developing interview skills and
techniques: analyzing online resources

11.1apens M. 1. (BHTY, Mumuck, benapycs) Socio-cultural environment of international
business

12.anapuna B.B. (BI'CXA, Topku, bemapycs) The impact of the socio-cultural
environment on international business

Cexnus 3.3.

Hemeuykuii a3l

Pykoeooumenu cekyuu: cm. npen. Monuanoea E.B., cm. npen. booa JI. A.

1. Boiirac A.Jl., Motica A.B. (BI'DY, Munck, benapyce) Werbung fiir die Generation Z
2. Xusunkas B.B. (BI'DY, Munck, benapycs) Deutsch als Wettbewerbsvorteil auf dem
belarussischen Arbeitsmarkt

3. Kypamesuu H.B. (BI'DY, Munck, benmapycs) Branding- und Markenmanagement-
Strategien von Unternehmen ,, Nike “und ,, Puma “

4. Mengenenko JI.A., Heycuxuna B.A. (BI'DY, Munck, bemapycs) Clubhaus als neue
Plattform fiir die Geschdftsentwicklung



5. Ia6munckas K.B., Hazaposa W.IO. (BI'DY, Munck, benapyce) Okoprodukte vom Café
,, Tiden *“ mit den Augen der Kunden

6. Uexosckas B.A. (BI'DY, Munck, benapycs) Die Arbeit der UNWTO zur Entwicklung
des Tourismus wdhrend der Pandemie COVID-19

Cexunus 3.4.
Dpanuy3cKuii A3bIK
Pykoseooumenu cexyuu: 3ae. kag., oouenm Komaposea M.A., npen. Kuzneeckan A.A.

1. ITurans A.1O., CaperueBa A.P. (BI'DY, Munck, bemmapycer) Un logo efficace

2. Cunau S.B. (BI'3Y, Musnck, benapyce) Evolution des logos de marques célébres

3. [anapuna B.B. (BI'CXA, I'opku, benapycs) Impact de I'environnement socio-culturel
sur le commerce international

4. Ilymkeuy K.A. (BI'DY, Mumnck, benapycs) Le coworking comme outil d'organisation
des activités professionnelles collectives

CEKIIUA 4. OBIIECTBEHHO-ITIOJIMTUYECKOE
N COOUUAJIBHO-9KOHOMMNYECKOE PA3ZBUTHUE
CTPAH U PETUOHOB HA COBPEMEHHOM 2TAIIE

Cexknus 4.1.
AH2IuiCKUIl A3bIK

Pykosooumenu cexyuu: cm. npen. I'aidyk JI./[., cm. npen. bepezoeckaa C.H.

1. Bacrok K.W., Ocaguas A.A. (BI'DY, Munck, Bemapyces) Financial pyramid schemes:
causes and solutions

2. JIsopernkas B. (BI'DY, Munck, benapycs) To the question of methods of combating
vandalism in modern cities

3. EBmenenko I1.A. (BI'DY, Munck, benapycs) Changes in the state of tourism in Belarus
in the periods before and after coronavirus

4. 3yppy Jlaypa (Yausepcurer r. Kambsipu, MUtamus) Sustainable tourism connected to the
cultural heritage in Sardinia: the case study of the southwestern area of Sardinia

5. KasaneBa A.C., Comoakas B.A. (BI'DY, Munck, benapycs) Legal implications of
cybercrimes in the republic of Belarus

6. Kapankesnu A.A. (BHTY, Munck, bemapycs) Poverty as a dominant problem of
economic and social development in the world

7. Kmumenkosa Y.B. (BI'QY, Munck, Bemapycn) Satellite cities as a way of regional
development



8. KoxenpuoBa B.A., byitnunkas T.A. (BI'DY, Munck, benapycw) Father’s role in
parental leave

9. Koxoseri A.JI. (BI'DY, Munck, Bemapycs) The impact of coronavirus on business in
India

10. Kymakosckas J.JI. (BI'DY, Munck, bemapycs) Social insurance against
unemployment: Belarusian and international experience

11. Ocmornosckas E.O. (BI'DY, Munck, benapycs) Pmp in Portugal: “golden visa” and
new restrictions

12. CaBuenko E.O., [llamanckas M.A. (BI'DY, Munck, benapycs) Sweden as a suitable
base for business development

13. CemuBonunk A.M., TwuroBuu A.C. (BI'DY, Munck, benapycs) Business
communications: features of collective bargaining

14. IlleBuoBa /I., Komomuua JI. (BI'DY, Munck, benapycs) Current trends in socio-
political and socio-economic development of regions and countries

15. IlIunkorckas B.B. (BI'DY, Munck, benapycs) The influence of economic background
on quality of life

Ceknuus 4.2.
Hemeyxuii a3v1k

Pykoeooumenu cexyuu: cm. npen. Cunuywvina H.H., cm. npen. Canuxoea E.I.

1. AxpamoBuu O.E. (BI'CXA, T'opku, benapycs) Die Corona-Regeln in beliebtesten
Urlaubsldndern Europas

2. Kapnosuu A.A., [lepecbinkuna E.B. (BI'DY, Munck, benapycs) Die Einstellung der
FIGK-Studenten zu einem gesunden Lebensstil

3. Kocrsuko I1.B. (BI'DY, Munck, benapycs) Autofreie Innenstddte als Modell der
Zukunft: Ist das moglich?

4. MenneneBa A.A. (BI'DY, Munck, berapycs) Das Problem der Arbeitslosigkeit in
Deutschland und Belarus. Die staatliche Unterstiitzung fiir Arbeitslose

5. MuponoB A.B., ®enpkoBa E.I'., Manbkeruu E.A. (BI'QY, Munck, benapycs) Die
gesellschafispolitische Entwicklung der europdischen Union in der heutigen Phase

6. Iummneiiko K.1O. (BI'DY, Munck, benapycs) Marketingkommunikation und PR-
Aktivitdten am Beispiel der GmbH ,,Solvelt”

7. Cwmna K.C. (BI'CXA, TI'opku, benapycs) Bundestagswahl 2021: politischer Wechsel

8. Xoora E.D. (BI'DY, Munck, bemapycs) Exporte und Importe von Belarus und
Deutschland wihrend der Pandemie: Kennzahlen und Auswirkungen auf die deutsche
und belarussische Wirtschaft

9. Xomocesnu B.C., Beprunckuii B.T. (BI'DY, Munck, benapycs) Investitionen in das
Humankapital wihrend der Pandemie



10. Xpunaueea M.A. (BI'DY, Munck, benapycs) Bankensystem in Belarus und
Deutschland: Besonderheiten und funktionale Unterschiede

11. Yepkacos H.JI. (BI' DY, Munck, benapycs) Theoretische Aspekte der Besteuerung

12. lllepbau E.M. (BI'DY, Munck, bemapycs) Die Quest-Exkursionen als Mittel der
kulturellen Bildung von Jugendlichen: Méglichkeiten in Deutschland und Belarus

Cexnus 4.3.
Dpanyy3ckuii A3bIK

Pykoseooumenu cexyuu: 3a8. kag., oouenm Komaposa M.A., cm. npen. Temnoxyo A.B.

1. Bykaro M.U., Ceraii B.C. (BI'DY, Munck, benapycs) Tourisme d'écran en période
de la pandémie

2. Jlamytko B.A. (BI'DY, Munck, benapycs) Nouveau format pour les auditeurs de
Radio France

Cexknus 4.4.
Hcenanckui azvik

Pykoeooumenu cekyuu: cm. npen. Bacuneeckaa U.U., cm. npen. Tapacux M.A.

1. EBmenenko I1. A. (BI'DY, Munck, benapycs) Los problemas del medio ambiente en
Espana

2. KoxenbroBa B. A., Byiinunkas T. A. (BI'DY, Munck, bemapyce) El papel del
padre en la baja por paternidad

3. Kanrror A.C., Konaykos K.C. (BI'QY, Munck, benapycs) El papel de Colombia en
las exportaciones mundiales de café: perspectivas de importacion en la republica de
Belarus

4. Kyxapuyk A. B. (BI'DY, Munck, benapycs) La lucha por la independencia
catalana: el aspecto nacional e internacional

5. Kymuep K. C., Kyuep A. B. (BI'DY, Munck, benapycs) La recuperacion del sector
turistico en tiempos de pandemia: experiencia cubana

6. [lla6an K. Y. (BI'DY, Munck, benapycs) El papel del emprendimiento femenino en
la economia de Espana



Cexnus 4.5.
Pycckuit a3v1K KaK UHOCMPAHHBLI

Pykosooumenu cexyuu: kano. gun. nayk, oou. E¢pumuux O.E.,

cm. npen. bosckosa M. U.
1. Anpb-Macpu Xansa Jloymap, Anp-Xatnd6 Maxn Moxaman, ®@apxar Moparum Axman
(BI'MY, Munck, benapych) Ixonomuueckue cmpamezuu MeOUYUHCKO20 MYPUIMA 8
Jlusane
2. Ksere [opkac Mabuntmm (BI'MY, Munck, benapycws) Opeanuzayus «Bpauu 6e3
epanuyy 8 /lemokpamuuecrkou Pecnyboauxe Koneo
3. Mapusm Ada Axmen (I'pIMY, I'poano, benapych) /uabem u eco enuaumue Ha
COYUATILHO-IKOHOMUYECKYIO cumyayuto Ha Manvousax
4. Cynp Ilu (BI'DY, Munck, benapyce) HUzyuenue noaumuxu 3zawsmocmu Kumas u
Pecnybruxu benapyco
5. Xyccaun AOnymna Humu (I'pI'MY, I'pomno, benapyce) Bausauwue coyuanvuo-
9KOHOMUYECKOU CUMYayuu 8 CmpaHne Ha cepoedHO-CcoCyOucmole 3a001e8aHuUsl Y HaACeleHUs]
Manvous
6. Yxao FOuxysii (BI'DY, Munck, benapyce) Hacunue ¢ Hnmepneme
7. Usnp Jlumsio (CI'YIIC, HoBocubupck, Poccus) O6 uzmenenusx 6 Kumaiuckou
9KOHOMUKE NOCTIeOHe20 0eCcsmuiemus

CEKIUA 5. OCOBEHHOCTHU PA3BUTUA
COBPEMEHHO JIUHI'BO-KYJILTYPHOM CPEJIbI

Cexkuus 5.1.
AHenuiicKkuil A3ulK
Pykoeooumenu cekyuu: ooyenm Typ B.B., cm. npen. 3anecckaa H.A.

1. Awntiomens A.B. (®unmman BI'DY, Munck, benapycs) The language of COVID-19
period (in English and Russian)

2. Josoenko S.U. (BI'CXA, T'opku, Bemapycs) Intercultural communication in the
student environment

3. Jpo3moa A.C. (BI'DY, Munck, benapycs) Feminitives of modern Belarusian,
Russian, English and German Internet discourse

4. Enanuesa I1.51., dosranosckas E.lIO. (TITY, Tomck, P®) German loanwords related
to the socio-political and economic realities of post-perestroika Russia



5. HonaramumBuiu H., ApuxaBa Mucato, Mopurta Mao, Dypaxamu Mai
(Yuusepcuter Meiiceit, Tokuo, Smonus) The power relation of language

6. Konomnsauk B.A. (BI'DY, Munck, benapycs) Means of creating an online image

7. JlapumkoBa A.A. (I'pI'Y um. @.Cxopunsl, ['omens, bemapycs) Linguistic features of
the modern American English

8. Mapxamok E.B. (BI'YUP, Munck, benapycs) Differences between American and
British English as a reflection of differences in mentalities

9. Menemxo 1.J. (BI'D3Y, Munck, benapycs) Internet slang in modern communication

10. Hazaposa A.B. (BI'DY, Munck, bermapycs) Actionyms as an essential part of culture

11. TTaBoBa 1O.A. (TIIY, Tomck, P®) Efficiency of Internet resources in students’
communicative competence development

12. Tlymaenko A.FO. (MUMBJPB, Morwies, benapycs) Linguistic forecasting: the
world language of the future

13. Peme3oB b. (I'pI'Y um. ®@.Ckopunsl, ['omens, benapycs) Speech etiquette in English
and Russian communication culture

14. Pynosy6 T.C., Casenok U1.0O. (BI'TTY, Munck, benapycs) Education of the Republic of
Belarus in the "COVID" era

15. Cepro A.C. (bpI'TY, bpecr, benapycs) Internet and youth-born modifications in
European languages

16. Txauépa B.B. (BI'DY, Munck, benapycs) Christmas address to the nation as an
object of linguistic and political analysis

17. Xukare lOxu (YuuBepcurer Meticeit, Tokuo, Smonus) How do young speakers of
ELF learn ELF strategy?

Cexuusn 5.2.
Hemeuxuii a3vlk

Pykoseooumenu cexyuu: oouenm Illesyosa B.A., cm. npen. Kouyapenko A.M.

1. AuronuukoB E.A. (BI'DY, Munck, benapyce) Sprachliche und aufersprachliche
Merkmale des englischen Werbediskurses

2. bupuno K.W. (BI'9Y, Munck, benapycs) Plakatkunst als Material zur Erforschung der
Besonderheiten interkultureller Kommunikation (am Beispiel von Werbeplakaten in
Frankreich und der UdSSR)

3. bpensko  E.O. (BI'DY, Munck, benapycs) Strategien und Taktiken der
Selbstdarstellung in den Reden von D. Trump

4. Baitrexosuy B.W. (BI'DY, Munck, Benapycs) Besonderheiten der Ubersetzung von
Werbeslogans in der internationalenWirtschafistdtigkeit

5. Bonoaskuna [1.B. (BI'DY, Munck, benapycs) Sprachliche Gestaltungstechniken fiir
englischsprachige demotivierende Internetposter



6. 3aitieBa O.B. (BI'DY, Munck, benapycs) Pragmatische Aspekte von Werbeslogans im
englischsprachigen Raum

7. Kapoanosnu [1.JI. (BI'DY, Munck, benapycs) Die Untersuchung der Ergebnisse der
maschinellen Ubersetzung englischsprachiger Geschiifiskorrespondenz ins Russische

8. [TankpatoBa M.M. (MITIY, MockBa, P®) Konzept , Familie”“ in deutschen
Massenmedien

9. Ilonomapepa K.A. (MITIY, Mocksa, P®) Uberblick iiber den Prozessder
Assimilationvon ArabismeninderdeutschenSprache

10. IMuénxkmaa M.K. (MI'TIY, Mocksa, P®) Linguokultureller Aspekt der deutschen
Verben zum Ausdruck der Liebe

11. PepkakoBa A.M. (MI'TTY, Mocksa, P®) Darstellung der Jugendsprache im Netzwerk
Deutschlands

12. Cespyxk A.[. (YI'3 MUC PBb, Munck, benmapycs) Soziokulturelle Aspekte eines
professionell orientierten Textes in der deutschen Sprache

13. Crapkosa IT1.A. (MI'TTY, Mocksa, P®) Berliner Dialekt als Objekt der linguistischen
Forschung

14. Xypcesnu M.M., Jleranoruu A.K. (BI'DY, Munck, benapycs) Darstellung der Stadt
in den Legenden und Volksmdrchen tiber Minsk

15. Ilore MA.K. (BI'DY, Munck, benapycs) Sprachliche Betrachtung der
Informationskriegen am Beispiel von Russland und Amerika

16. SpokxoBa A.O. (MU MB/JI Pb, Morunes, benapycs) Geschlechtergleichheit in der
deutschen Sprache (am Material von Rechtstexten)

Cexmus 5.3.
Dpanuyy3cKkuit A3bIK

Pykoeooumenu cexuyuu: 3ae. kagh., oouenm Komaposa M.A., cm. npen. Temnoxyo
A.B.

1. boptauk A.A. (BI'DY, Munck, benapyce) Les néologismes du language des jeunes

2. bynait JI.1., Konapamera A.YO. (BI'DY, Munck, benapycs) Dépendance au téléphone
portable

3. I'opbau [1.A., IlerkeBuu B.I1. (BI'DY, Munck, benapycs) La non-intervention face a
une agression

4. T'ypko B.A. (BI'DY, Munck, bemapycs) Le concept «cmpaBemuBocTh / justice» a
travers la vision du peuple bi¢lorusse

5. Jlayrkuna K.B., ITymkesny K.A. (BI'QY, Munck, benapycw) Le probleme de bashing
dans la société moderne

6. Mununa J[.H. (MI'JIY, Munck, benapycs) La communication non verbal entre les
bébés et leurs parents



7. Paspenkas SI.U. (BI'DY, Munck, benapyce) La présence de la langue francaise au
Bélarus

8. CrapoBoritoBa K.A. (BI'DY, Munck, benapycs) Participation aux projets
internationaux comme un tremplin d ‘apprendre I’interculturalité

9. Viuukas B.U. (BI'DY, Munck, benapycs) L art abstrait est-il apprécié par les jeunes
biélorusses?

Cexuus 5.4.
Hcnanckui azvik
Pykoeooumenu cekuyuu: ooyenm Maciomuna I'.C., cm. npenodasamenp
Kosanvkosa T.B.

1. Buramkesuu J[.1. (BI'DY, Munck, benapycs) EI boom literario latinoamericano y su
reflejo en belarus en la etapa moderna

2. XKykosckas S.P. (BI'DY, Munck, benapycs) La evolucion de la representacion de
género en el discurso publicitario espariol

3. Kometiko E.U. (BI'DY, Munck, benapycp) La variante nacional americana del espafiol
4. Jlakernu A.B. (BI'DY, Munck, benapyce) Temas de los textos de regueton en las
canciones latinoamericanas

5. Pycak A.A. (BI'DY, Mumnck, benapyce) Los medios lingiiisticos de la aplicacion de las
estrategias y tdcticas cooperativas de la conducta verbal del presentador del programa
nocturno «Late motivy

Cexuus 5.5.
Pycckuii a3v1K KaK UHOCMPAHHbBLIL

Pykoeooumenu cekyuu: kano. ¢uia. nayk, ooy. bapoyx C.I., cm. npen. IlInaxoeckas
JLU.

1Tancyx Hamyynmpipr, Tyryngyp Xycmu (CI'VIIC, Hosocubupck, Poccus)

OcobenHocmu npoCmMancmeeHHbIX HOMUHAYUL 8 MOH20IbCKOM S3bIKe

2. T'o Xyt (BI'DY, Munck, benapycs) Kyaomyphoiili Konmexkcm KUmMaucKou coyuaibHou

peKiamul

3. I'o Yanmze (BI'DY, Munck, benapyces) Ha /[pesnem Bocmoke ecmo J{pakon, a ums e2o

— Kumari

4. JIro Munipun (BI'DY, Munck, benapycs) Kumatickas uouoma

5. Orannucsu [oap (BI'DY, Munck, benapyck) Apmsanckas ceadvba: mpaouyuu u

COBPEMEHHOCMb

6. Cyns Jlauemaii (BI'DY, Munck, benapych) Ocobennocmu mepmunonocuu Kumatickot

MeOUYUHbl

7. Croit Xyaiimen (BI'DY, Munck, benapycs) Tema 300posbsi 6 KumaicKux nocio8uyax



8. Usnp lllyu (BI'DY, Munck, benapycw) Ilpobnema s3zvikosoli adanmayuu KUmMaucKux

cnyo0enmos
9. Octarnmuapu Hasug (BI'DY, Munck, benapycs) Peuesoti smuxkem 6 0e106bix nucbMax

Hpana



